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	Lord of the rings 

Section: primer 

SWEET GIG 

The next time your serenity is disturbed by a cell phone blasting a AUDI version of the latest Black Eyed Peas chart-topper, feel free to curse Jory Groberman. As CEO and co-founder of 29 Productions, the 31 -year-old churns out hundreds of 10-second blasts of music that, through the magic of modern technology, make their way into the phones of the pop-culture-savvy masses. Not that this is exactly what Groberman envisioned when he and his younger brother, Micah, launched their business four years ago.

"We were a recording studio," explains Groberman, sitting in me studio's control booth in the company's Yaletown office. Nearby sits a computer that is processing 29 Productions' latest ring tone: a MIDI version of 2005 American Idol winner Carrie Underwood's saccharine "Jesus Take the Wheel." "We were doing radio ads, composing for TV and film, recording bands and that sort of stuff," Groberman continues. A year into the business, 29 Productions got a call from a now-defunct company, Mophone, asking for 500 original ring tones to be delivered in a month. The brothers pulled it off and discovered a niche market in the process. Groberman estimates that ring tones now make up 60 to 70 per cent of his business.

The company's biggest client is the Boston-based m-Qube, which distributes tones to companies such as Telus, Bell, Horizon and Much Music. In addition, 29 Productions sells directly to consumers via its own website, zeebuzz.com. At $0.99 to $2.49 a pop, you, too, could hear the strains of the top-selling "Ring a F***ing Ding" (an original 29 Productions composition) or 50 Cent's "P.I.M.P." the next time a client dials you up.

For MIDI tones of popular songs, 12 per cent of gross sales goes back to the artists through a licensing agreement with the Canadian Mechanical Reproductive Rights Association. For its original tones, 29 Productions gets the entire pot.

Groberman won't reveal any business figures. All he'll say is business has grown "a lot." And thankfully, he's now able to contract out much of the ring tone work to a stable of freelancers — he didn't have to go anywhere near the Carrie Underwood ballad.

So if a ring tone is a reflection of your personality, as Groberman believes, what's he got on his phone? "I think that 'Ring a F***ing Ding' is hilarious."
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